




24 Chapter 2

Imprints
2.115.   Unless otherwise stipulated, the GPO imprint must appear on all 

printed matter, with the exception of certain classifi ed work.

2.116.   Th e full GPO imprint is used on the title page of a congressional 
speech.

2.117.   Th e imprint and allmark are not used together on any page; if one is 
used, the other is omitted.

2.118.   Th e imprint is not used on a halft itle or on any page of a cover, with 
the exception of congressional hearings.

2.119.   If there is a title page, the imprint is placed on the title page; but if 
there is no title page, or if the title page is entirely an illustration, the 
imprint is placed on the last page of the text 4 ems from fl ush right 
and below the bottom folio.

2.120.   Th e GPO logo is used only on GPO publications. If it is printed on 
page ii, the full imprint is used on the title page; if it is printed on the 
title page, use the half imprint only, thus—Washington : 2008.

Sales notices
2.121.    Th e use of sales notices is discouraged.

2.122.   If there is a cover but no title page, the sales notice is printed on the 
cover. Unless otherwise indicated, if there is a title page, with or 
without a cover, the sales notice is printed at the bottom of the title 
page below a cross rule. If there is no cover or title page, any sales 
notice is printed at the end of the text, below the imprint, and the 
two are separated by a cross rule.

Imprint variations
2.123.   Th is is one style of an imprint that can appear on the title page.

For sale by the Superintendent of Documents, U.S. Government Printing Offi  ce
· Internet: bookstore.gpo.gov · Phone: Toll Free 866–512–1800

· DC area 202–512–1800 · Fax: 202–512–2104
· Mail: Stop SSOP, Washington, DC 20402–0001

· www.gpoaccess.gov
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2.124.   In the event that a title page is not used, the imprint is printed on the 
last page and positioned fl ush left  below the text.

For sale by the Superintendent of Documents, U.S. Government Printing 
Offi  ce
· Internet: bookstore.gpo.gov · Phone: toll free 866–512–1800 
· DC area 202–512–1800 · Fax: 202–512–2250
· Mail: Stop SSOP, Washington, DC 20402–0001
· www.gpoaccess.gov

2.125.   Outside-purchase publications are identifi ed by an open star at the 
beginning of the imprint line. Th ese lines are positioned 4 ems from 
the right margin.

 U.S. GOVERNMENT PRINTING OFFICE: 2008—456–789

2.126.   Publications purchased outside which are reprinted by the GPO use 
an em dash in lieu of the open star.

—U.S. GOVERNMENT PRINTING OFFICE: 2008—456–789

2.127.   Jobs set on outside purchase but printed by the GPO use an asterisk 
in lieu of the open star.

*U.S. GOVERNMENT PRINTING OFFICE: 2008—456–789

2.128.   Publications produced from camera copy supplied to the GPO are 
identifi ed by cc printed at the end of the line.

U.S. GOVERNMENT PRINTING OFFICE: 2008—123–456–cc

Franking
2.129.   Th e franking (mailing) privilege on covers for Government publi-

cations should be at least 1⅛   inches from the trim.

Bibliographies or references
2.130.   Th ere are many styles available to bibliographers, for there are many 

classes of documents. A Government bulletin citation, according to 
one authority, would be treated as follows:

 Author’s name (if the article is signed); title of article (in quotation marks); 
the publication (usually in italic), with correct references to volume, number, 
series, pages, date, and publisher (U.S. Govt. Print. Off .).
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   Th erefore the example would read:
 U.S. Department of the Interior, “Highlights in history of forest and related 
natural source conservation,’’ Conservation Bulletin, No. 41 (serial number 
not italic), Washington, U.S. Dept. of the Interior (or U.S. Govt. Print. Off .), 
1997. 1 p. (or p. 1).

   Another Government periodical citation would read as follows:
 Reese, Herbert Harshman, “How To Select a Sound Horse,’’ Farmers’ 
Bulletin, No. 779, pp. 1–26 (1926), U.S. Dept. of Agriculture.

   Clarity may be maintained by capitalizing each word in book titles, 
but only the fi rst word in the title of articles.

   Other examples are:
 Preston W. Slosson, Th e Great Crusade And Aft er: 1914–1928 (New York: 
Macmillan, 1940)
 Edward B. Rosa, “Th e economic importance of the scientifi c work of the 
government,’’ J. Wash. Acad. Sci. 10, 342 (1920)

   or:
 Preston W. Slosson, Th e Great Crusade and Aft er: 1914–1928 (New York: 
Macmillan, 1940)
 Edward B. Rosa, “Th e Economic Importance of the Scientifi c Work of the 
Government,’’ J. Wash. Acad. Sci. 10, 342 (1920)

   Note that the principal words in both book titles and titles of arti-
cles are capitalized. Consistency is more important in bibliographic 
style than the style itself.

   Th e science of bibliography is covered in many texts, and the follow-
ing references are available for study:

 Better Report Writing, by Willis H. Waldo. Reinhold Publishing Corp., 
New York, 1965.
 Macmillan Handbook of English, by Robert F. Wilson. Macmillan Co., 
New York, 1982.
 Th e Chicago Manual of Style, University of Chicago Press, Chicago, 2003.
 Words Into Type, Prentice-Hall, New York, 1974.
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